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WHO:

— 51% Female

— 68% 25-54 yrs old
FREQUENCY:

AVERAGE TIME SPENT IN A BA
— 2:15 hours -

23% OF OUR SALES GOME AFTER 10PM:

— Drinks, Food, Atmosphere, Value

OUR GUESTS

& ‘1 /}»?__ ==

3 Bar Louie



HOW OUR GUESTS USE BAR LOUIE
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Use Casual Dine

BL vs CD

Our guests will use
the casual category

Our guests do not
choose casual dining
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IS BAR LUUIE A SPORTS BAR?

90% SAY

“YET 60% SAY WHENTHEY,

WATCH THE GAME THEY GO
T0 BAR LOUIE
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BAR LOUIE’S NICHE

As with upscale independents,
Bar Louie has a bit of style and class

BL IS THE BRIDGE BETWEEN
o T - INDEPENDENTS AND UPSCALE
The comfort and accessible / Too Trendy \ “MURE PRETEN"UUS" BARS

attitude of a neighborhood Overpriced

bar/restaurant . :
) Loud/Crowded T Ny HighQuality Drinks _‘.“ > TOO Old tO drink 1ike the
// \\\V \ Unique QuaTity Food / frat boys and
Independent Large Variety -~ , / uncomfortable in the “uber
Limited/No Food of Beers on Tap g’ Upscale/Viried

re hip/trendy bars”

- ; ) Atmosph
Live Entertaiament ,,‘3‘? B >  Want to be youthful and be

. “Dive Bar” in a place with real energy
\ but not a crazy crowd

Late Night N7 ——__ CanSocializeand

Great Value Talk to Friends

Close To Home

N

Bar Louie has very little in

Community Photos & Sponsorships Casual Dining  |EEEECEEEEEY zzgf;; d‘;ﬁ"& ?;?:Eiggzl.‘an dis

/ seen as far more interesting

AN /

. Generic Low-Key Atmosphere e
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THE GUEST IS THE HERO

* BAR LOUIE FACILITATES SOCIALIZA

— Ambiance of Bar Louie perg

nhl
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Aihod & il

— Seating and table .ﬁ&— A A )

— TV’s / Music
— Sharable Food
— Late Night Dining
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Bar Louie embodies the




« STAYING LOCAL

BEER/BOOZE/BANDS SELECTIONS
ARCHITECTURAL TOUCHES
COMMUNITY PARTNERS

 SHOWCASING QUALITY

HANDCRAFTED COCKTAILS
SCRATCH KITCHEN
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“THEY DIDN'T HAVE TO DO THAT"



EVOLVING TO MEET CHANGING NEEDS

ENHANCING SOCIALIZATION

COMMUNITY TABLES
SOFT SEATING 1/2 Price Martinis

ALL DAY!

SHAREABLE FOOD

KEEPING IT FRESH

MENU DEVELOPMENT
6 MENU ROLLOUTS PER YEAR

ENGAGING EVENTS

BURGER NIGHT
NATIONAL MARTINI DAY
ROCK THE TOT

THE &
NEW YEARS EVE M%\N)U W, B.r Louie
Bar Louie ‘axﬂ‘
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Innovation N

Weekly

Weekly = < Burger Night | Beer Night | Martini Night | py,05 & Brews | Wholly Craft | Happy Hour >

Martini Day
u,.m'-
- @ >KEGS GG

e S *5 Martinis

AY & suunﬂ
2% ay ‘) SATIRRCH 16th - 17¢h

Annual &
Rituals

"l BREAKFAST BUFFET
T-SHIRT"

CIO EAT - DRINK - BE HAPPY*

CThe Var Louie - -

THURSDAY DECEMBER STH 2013
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INDUSTRY HIGH AVERAGE GROSS
PROFIT MARGIN

UNIT VOLUMES $1.6M TO $6.0M
GREAT SALES TO INVESTMENT

@L ouieg
>

WIDE, AFFLUENT DEMOGRAPHIC
EXTREMELY HIGH LOYALTY

SECOND GENERATION SPACE PREFERRED
NO TWO THE SAME
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